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Abstract 
Objective. This study is conducted to investigate the relationship between price 
fairness, customer satisfaction, loyalty, and price acceptance in Indonesia low cost 
airlines industry.  
Method.  The study is using paper based questionnaires to people in Jakarta that have 
experiences in using airlines service. The questionnaires are distributed to 
approximately 200 respondents using convenience sampling. The data gathered from the 
questionnaires is analyzed using regression analysis through SPSS.  
Result.  In low cost airlines industry, price fairness has an impact on customer 
satisfaction, loyalty, and price acceptance. Customer satisfaction is affecting price 
acceptance, but not loyalty. Loyalty has no effect on price acceptance. 
Conclusion.  This study is suggesting that price fairness and customer satisfaction are 
factors to price acceptance in low cost airlines industry, while loyalty is not. 
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